	[image: ]The Latest Marketing News


	Provided by your Marketing Specialist – Sharon Acuff

	
	January 18, 2012

	This newsletter is meant to give you news and information from the Marketing program area.
Contents
February is CTE Month	1
Environment and the Economy Institute, March 24-27, 2012	2
Upcoming Economics and Personal Finance Institutes	2
Doritos’ Latest Super Bowl Ad Contest Storms Viral Video Chart – watch ten different spots	3
Coke Targets Teens on Tumblr	4
Articles of Interest	4
Quotable Quote	5

[bookmark: _Toc225478352][bookmark: _Toc314727160]February is CTE Month
To celebrate CTE Month the Virginia Career Education Foundation will sponsor an online contest for students during the month of February with cash prizes to students and to the teacher with the most students with all correct answers.

Available by e-mail request are the following items while supplies last:
CTE Bookmarks (in packs of 250)
CTE "Success Stories" (Sets of 12)
Career Planning Guides (4 page guide)
Book covers/posters/folders of career clusters  (Agriculture, Construction, Education, Health, Hospitality, IT, Manufacturing)
Plus items for downloading available from www.KnowHowVirginia.org (games, statistics, high school and beyond charts and CTE Resource bookmarks customized for localities)
Request resources by e-mailing: vcef@cox.net
Include name, school, school's physical address for shipping, and phone number

Thanks so much!
Emily
Emily H. Richardson, Ed.D., President
Virginia Career Education Foundation
2002 Bremo Road, Lower Level
Richmond, VA 23226
804-615-1505 (Office)
757-871-7871 (Cell)
804-545-0577 (Fax)
www.vcef.net 
www.knowhowvirginia.org 
[bookmark: _Toc225478353][bookmark: _Toc314727161]environment and the economy institute, march 24-27, 2012
Middle and high school teachers can enjoy intellectually stimulating discussion and demonstrations of hands on lessons while staying in the beautiful Tides Inn Resort (paid by FTE)http://www.tidesinn.com/ 
  
In this 4-day residential institute held March 24-27, teachers will learn how to use economic principles to analyze environmental issues and examine how a rational, economic approach to the environment helps students understand the complexity of these issues.  Key topics covered in the Institute include:  marginal decision-making; scarcity; opportunity costs; incentives and the role of profit; markets and prices; externalities and property rights; and tragedy of the commons. 
Dates: March 24  @  1:30 PM to March 27, 2012 @ noon.  (Saturday, Sunday and Monday, Tuesday) 
Registration fee:  $50.  Otherwise, hotel costs and some meals are provided. 
Participants can earn 23 relicensure points.  Also an option to earn 2 hours graduate credit if $200 tuition fee is paid. 
Additional information and the registration form are attached. This class usually fills quickly. Registration deadline is Feb. 17. 
Hope to see you at the Tides Inn! 
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	Upcoming Economics and Personal Finance Institutes  provided by the VA Council on Economic Education and affiliated centers providing a blend of content and creative activities and lessons are listed below and on the attached flyer.  Teachers teaching, or planning to teach, the new Economics and/or Personal Finance course as well as Social Science and CTE teachers will find these valuable.  Lunch and curriculum valued over $100 is also provided, all at no charge thanks to our generous sponsors.  Some institutes require a refundable deposit to hold one of the limited seats.   

Teachers still have a few days left to register for the semester Economics Institute provided by the GMU Center which meets Tuesdays beginning January 31. 

Online courses focused on economics content will also be offered this summer.  Details will be available by March 1.   

 Visit www.vcee.org for other details and to register.  Institutes not having an enrollment of 20 teachers by May 1 may be cancelled.  We will endeavor to offer additional institutes if they can meet the 20 teacher minimum..  Please contact Sarah Finley at 804-827-1211 if you are interested. 
	
			Date 
	Focus/Location 
	Sponsoring Center(s) 

	January-April (Wednesdays) 
	Economics/Richmond 
	VCU  

	January-May (Tuesdays) 
	Economics/Fairfax County 
	GMU  

	June 7, 8, 11, 12, 14, 15 
	Economics/Russell County 
	VA Tech/Lynchburg College  

	June 20, 21, 22, 25, 26, 27 
	Economics/Newport News 
	CNU/ODU  

	June 25-29 
	Personal Finance/Stafford County 
	UMW  

	June 25-29 
	Personal Finance/Montgomery County 
	VA Tech  

	July 9-13 
	Personal Finance/Fairfax County 
	GMU  

	July 9, 10, 11, 16, 17, 18 
	Economics/Harrisonburg 
	JMU  

	July 16-20 
	Personal Finance/Suffolk 
	ODU  

	July 16-20 
	Personal Finance/Richmond 
	VCU  

	July 23-27 
	Personal Finance/Lynchburg 
	Lynchburg College  

	August 6, 7, 9, 10, 13, 14 
	Economics/Virginia Beach 
	ODU/CNU  

	August 6, 7, 9, 10, 13, 14 
	Economics/Richmond 
	VCU/VA Tech  

	August 8, 9, 10, 13, 14, 15 
	Economics/Prince William County 
	GMU
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[bookmark: _Toc314727163]doritos’ latest super bowl ad contest storms viral video chart – watch ten different spots
The Super Bowl is already starting to have its way with the Viral Video Chart.

Extravaganzas from heavy-hitting creative shops haven't shown up yet, although those will come soon enough as marketers try to use free impressions on YouTube to make their Super Bowl investments go further. But Doritos' sixth "Crash The Super Bowl" contest surged to the top of the chart after the company posted the finalists last week, helping the collective submissions generate 1.7 million views. This year's effort elicited more than 6,100 entries from filmmakers vying for one of two Super Bowl ad slots, with a possible $1 million prize if viewers rate their ad highly enough.

Meanwhile, Volkswagen is cashing in again on the viral gold it struck last year with "The Force," which depicts a little boy trying to channel Darth Vader's powers within the confines of his suburban home. The effort collected the fifth-most amount of views this week, presumably getting significant viral reactivation from year-end roundup stories linking to the most viral spots of 2011. "The Force" debuted online last year, racked up 10 million views before it was ever shown on TV, and became the most-viewed Super Bowl ad on the web.
 
Read more at  http://adage.com/article/digital/doritos-super-bowl-campaign-storms-viral-video-chart/232047/
 
Thoughts . . . .  
 What makes a video go viral?  Are "home made" commercials no longer innovative as an ad technique?  Have your students pick the best one and defend their choice.  Maybe make a spot yourself-point and shoot video is handy! 
[bookmark: _Toc314727164]coke targets teens on tumblr
Coca-Cola has launched a new Tumblr to share happy content with teen bloggers. Digital agency 360i designed the page, Happiness Is, and is handling community management. The effort debuted on December 22.

Lisa Roebuck, senior integrated communications manager for the Coca-Cola Company, says in addition to original Coca-Cola-inspired content like photos, gifs and past ads, Coca-Cola plans to share content via re-blogging, including "positive, fun content" from within the Tumblr community. Images include Coke bottles on a fence in a field and a high-heeled shoe emblazoned with the Coke logo.

"We realize success depends on creating and curating fresh, quality content so we'll be featuring unique posts drawn from a variety of sources - such as branded materials, pop culture news and user-generated content," Roebuck adds. 
Read more at   http://www.clickz.com/clickz/news/2136974/coca-colas-tumblr-shares-happiness 
Thoughts . . . 
What is unique about this approach?  Will it work?  Will it be copied?  
[bookmark: _Toc314727165]Articles of Interest
NRF: 2012 to bring "modest" retail sales growth
U.S. retailers will see sales grow a relatively modest 3.4% this year, after a higher-than-expected 4.7% jump in 2011 that was driven in part by higher prices, according to an NRF forecast. “Consumers are finding a way to get out there and spend. But the consumers are different today. They are much more focused on value. They are much more informed than they ever were," President and CEO Matthew Shay said at Retail's BIG Show on Sunday.
http://www.bloomberg.com/news/2012-01-16/u-s-retail-sales-growth-will-slow-to-3-4-this-year-nrf-says.html
How Ralph Lauren markets luxury in a digital world
Ralph Lauren has embraced its inner geek to reach out to customers in a digital world, executive vice president of advertising and marketing David Lauren said in his keynote address at Retail's BIG Show. "We fuse art, fashion and technology. There is no secret. It's about finding the right technology to help you tell the story."
http://www.startribune.com/business/137538073.html
Home Depot to hire 70,000 temporary staffers for spring
Home Depot expects to add about 70,000 seasonal workers as it prepares for spring, the home-improvement chain's busiest time of year. About half the 70,000 temporary staffers hired last year were kept on as permanent employees, the company said.
http://www.chicagotribune.com/business/breaking/chi-home-depot-spring-seasonal-hiring-up-from-2011-20120112,0,6533235.story
Retailers: New trucker rules will slow economy
New federal rules that limit truckers to 70-hour work weeks are bad for the economy, NRF executive Jon Gold wrote in a blog post. "NRF believes that these changes will drive up retailer transportation costs and make trucking less safe due to the fact that more trucks will have to be added onto our already congested roadways to make up for those drivers on mandatory breaks," he wrote.
http://blog.nrf.com/2012/01/12/new-trucking-rule-to-increase-costs-and-congestion-reduce-productivity-and-safety/
Swivel shows off virtual dressing room (Video included)
FaceCake Marketing Technologies demonstrated the latest version of its Swivel virtual dressing room at a conference this week. The system uses mirrors and motion-sensor technology to show shoppers how they would look in an outfit without them ever having to actually try it on.
http://latimesblogs.latimes.com/technology/2012/01/virtual-dressing-room-takes-the-hassle-out-of-taking-off-your-clothes.html
DSW plans to double 2012 store openings
DSW has plans to open between 35 and 40 new stores this year, up from an earlier estimate of 15 to 20 new locations in 2012. The availability of real estate opportunities is driving the acceleration in the shoe store chain's expansion plans, the company said Tuesday.
http://www.bizjournals.com/pittsburgh/news/2012/01/10/dsw-expands-store-opening-plans.html
Fossil to pay $236.9 million for Skagen Designs
Fossil plans to add a host of new accessories to its wholesale offerings with the acquisition of Nevada-based Skagen Designs, in a cash and stock deal valued at $236.9 million. Skagen makes watches, jewelry, sunglasses and clocks; Fossil brands are available at a wide range of retailers from Nordstrom and Neiman Marcus to Target and Wal-Mart.
http://www.nypost.com/p/news/business/fossil_to_buy_skagen_for_OT6Cn01sbiuXpeljm2vPWP
Taco Bell bets on higher-end fare to turn around sales
Taco Bell will add black beans, cilantro rice and other items favored by fans that have abandoned the chain in recent years in favor of fast-casual fare from Chipotle. The chain, which has been working with Miami chef Lorena Garcia to perfect the new dishes, has closed more than 1,000 stores since 2000, while Chipotle has seen significant growth.
http://www.businessweek.com/news/2012-01-17/taco-bell-sees-market-share-recouped-with-chipotle-menu-retail.html
Report: Subway wins the biggest buzz once again
Subway's expanded breakfast program, the promotion of its $5 footlong subs and a variety of other promotions built enough positive buzz about the chain to put it at the top of YouGov's BrandIndex for the second consecutive year. Subway was the only restaurant company to make the top 10 in the index, which tracks media buzz on 1,100 consumer companies.
http://www.mediapost.com/publications/article/165451/2011-buzz-leaders-subway-on-top-again.html
Retailers measure ROI of card-linked ads
Online shoppers leave a trail from the time they first click on an ad to the time they click to buy, giving e-commerce merchants a trove of data to gauge which campaigns are working. Now, brick-and-mortar stores have new tools in the form of customized ads tied to credit and debit cards, which give them a better way to measure the returns on their marketing and ad spending, this story explains
http://www.destinationcrm.com/Articles/Web-Exclusives/Viewpoints/Card-Linked-Marketing-Offers-Better-Return-on-In-Store-Ads-79500.aspx
Poll: Kohl's wins kudos for customer service
Consumers ranked Kohl's highest and named it America's favorite mid-priced department store with J.C. Penney coming in a close second, according to a new Harris Interactive poll. Both chains also made NRF's 2011 list of best retailers for customer service.
http://www.mainstreet.com/article/smart-spending/kohl-s-best-department-store-customer-service
6 things to know before starting a business

An entrepreneur’s life can be a real roller coaster. Having started a few businesses in my career, I thought it would be useful to highlight some of the hard-won experience I’ve learned throughout the process—the kind of advice I wish I’d known when I started my first, or even second, business.
http://www.openforum.com/articles/6-things-to-know-before-starting-a-business?extlink=em-openf-SBdaily
5 tips for writing a good press release
Two press-release e-mails that landed in my inbox last season illustrate both the good and the bad of strategies to catch the attention of a journalist. One is effective in several ways and one is a good example of what will send your bit of news straight to the round file.
http://www.openforum.com/articles/5-tips-for-writing-a-good-press-release?extlink=em-openf-SBdaily
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Whatever is good to know is difficult to learn.
  ~~Greek Proverb
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