Virginia's Competitive Events for 2011-2012

PRINCIPLES OF BUSINESS ADMINISTRATION EVENTS - These events are design specifically for first-year marketing students who are enrolled in introductory-level principles of marketing classes.  Students who were previously members of DECA are not eligible for these events.  The format is a 10-minute role-play described as a second-stage job interview that is taking place after the applicant has had an interview discussing his/her resume and the details of the job.  It is known as a content interview. The participant is asked to explain/demonstrate four performance indicators (business concepts/skills) drawn from the performance indicators for the event.  A 5th evaluation item rates an overall impression.
· Principles of Business Management and Administration (PBM)
· Principles of Finance (PFN)
· Principles of Hospitality and Tourism (PHT)
· Principles of Marketing (PMK)
VA ONLY EVENTS - These events are for first-year marketing students enrolled in Introduction to Marketing, Principles of Business and Marketing and EFE I.  First place winners do not advance past the state level, but can request special permission to attend as a voting delegate or Leadership Development Academy (LDA) participant.

· Job Interview (JI)
· Communications (CO)
· Selling (SE)
INDIVIDUAL SERIES EVENTS - CBCE events are designed to assist students in the preparation of potential career areas within Marketing.  These events are open to marketing students in any marketing course. It is advised that advisors assist students in the selection of an occupational area they believe will provide the most benefit for the student.

· Apparel and Accessories  (AAM)
· Automotive Services (ASM)

· Business Finance (BFS)
· Business Services (BSM)

· Food Marketing (FMS)

· Hotel and Lodging Management (HLM)

· Human Resources Management (HRM)
· Marketing Management  (MMS) 

· Quick Serve Restaurant Management (QSRM) 

· Restaurant and Food Service Management (RFSM)
· Retail Merchandising (RMS)
· Sports and Entertainment  (SEM)
MANAGEMENT TEAM DECISION MAKING EVENTS – These events are comprised of two students per team, and each member is given a written test.  After the test, each team is given a decision making case study situation, whereby they have 30 minutes to prepare their solution.  They then present this solution to the judge.  Heavy emphasis is placed on the decision making presentation.  The events to choose from are:  
· Business Law and Ethics Team Decision Making (BLTDM) 

· Buying and Merchandising Team Decision Making (BTDM) 

· Financial Services Team Decision Making (FTDM)

· Hospitality Services Team Decision Making (HTDM) 
· Marketing Communications Team Decision Making (MTDM)
· Sports and Entertainment Marketing Team Decision Making (STDM) 

· Travel and Tourism Marketing Team Decision Making (TTDM) 

BUSINESS OPERATIONS RESEARCH EVENTS – For research events, you may include up to three people on your team.  You are given a topic to research. and your research event consists of two major parts: the **written document and an oral presentation.  Pick your category, research your topic, and prepare your document and presentation.  Heavy emphasis is placed on the document itself.  (The 2010 topic for each occupational category is the development of a strategic plan to enhance the current employee-training program for an existing business) The events to choose from are:  
· Business Services  (BOR) 

· Buying and Merchandising (BMOR)  
· Finance Operations (FOR)
· Hospitality and Tourism  (HOR) 

· Sports and Entertainment Marketing (SEOR) 

CHAPTER TEAM EVENTS – These are projects for your entire chapter.  You probably are doing these things during the course of the year anyway, so organize them and enter them in competition!  Up to three people can present each project at SLC.  They consist of a written project and an oral presentation. Heavy emphasis is placed on the document itself.  The projects to choose from are: 
· Community Service Project  (CSP) 

· Creative Marketing Project (CMP) 

· Entrepreneurship Promotion Project (EPP) 
· Financial Literacy Promotion Project (FLPP)
· Learn and Earn Project (LEP)  

· Public Relations Project (PRP)    

 BUSINESS AND ENTREPRENEURSHIP EVENTS – These manuals are based on similar topics, but are very different.  Each entrepreneurship event is based on the development of a new business.  The written event is a thorough paper, and describes your plan in detail.  You provide details for the summary, introduction, analysis, planned operation, financing, and conclusion, as described in the outline.  Heavy emphasis is placed on the written document.  Each team may consist of one to three people.  
· Entrepreneurship Written (ENW) 

The participating event includes a much shorter document, including topics of description, marketing/promotion plan, and financing.   Unlike the preceding event, heavy emphasis is placed on the oral presentation here.  In addition, you may compete by developing a new business, or a franchise.  This is an individual event.  
· Entrepreneurship Participating   

· Creating an Independent Business  (ENPI) 

· Franchising Business (ENPF) 

One common misconception about this event:  You do NOT have to create a new and innovative business that no one has ever tried before.  You simply have to generate a good business plan for a business that will work in the real world.  A good manual on how to start and operate a new McDonald’s will go a lot farther than the mediocre manual describing how to sell pizzas on the Internet.  

· International Business Event (IBP) – This event consists of a written report and an oral presentation.  Emphasis is placed on the written report, so anyone willing to do the research can be competitive.  Do you know anyone who has ever had a business in a foreign country?  They might be your best resource!  Simply complete the guideline in your DECA guide, discussing the basic steps to starting your business in another part of the world. 
   

MARKETING REPRESENTATIVE EVENTS – As you can see in the list below, each of these events are based on different criteria.  Each depends heavily on an oral presentation, but don't forget to keep you strengths in mind!  These events give you an opportunity to select your company.   

· Advertising Campaign  (ADC) (written exam, fact sheet, oral presentation)   

· Fashion Merchandising Promotion Plan (FMP) (written exam, fact sheets, oral presentation)   

· Sports and Entertainment Promotion Plan (SEPP) (written exam, fact sheets, oral presentation)
PROFESSIONAL SELLING EVENTS – These events provide an opportunity to demonstrate skills needed for a career in sales.  Participants will organize and deliver a sales presentation for one or more products and/or services.  Although the evaluation form is the same, each occupational area will deliver a sales presentation for a different product described for each area in the DECA Guide.  
· Hospitality and Tourism Professional Selling (HTPS) (written exam and oral presentation)
· Professional Selling (PSE) (written exam, oral presentation) 
 **Check for details on your written manuals.  Most of the “longer” manuals include all of your “extras”.  If you have a 30-page manual to prepare, these 30 pages include pictures, charts, graphs, surveys, etc.  USE THEM!  A lengthy manual with no visual aid can get pretty dull in a judge's eyes. 
Other Contest Areas
 VIRTUAL BUSINESS – Participants in this event operate a computerized business simulation fo a retail environment or sports franchise utilizing a competition version of the Virtual Business Retailing 3.0 software or the Virtual Business Sports software.  The VBC qualifying rounds are conducted via the Internet.  


In the VBC Retailing track, participants will:

· Manage specific marketing concepts such as pricing, purchasing and promotion within their own convenience store

· Interpret actions, charts and graphs in order to make strategic marketing decisions for their store to optimize profitability

· Post competition scores online to view how they rank within their state, region and internationally

In the VBC Sports track, participants will:

· Manage specific marketing concepts such as ticket pricing, media planning, and sponsorships with their own football franchise

· Interpret actions, charts and graphs in order to make strategic marketing decisions for their store to optimize profitability

· Post competition scores online to view how they rank within their state, region and internationally
For specific questions about the contest, go to http://www.deca.org/events/20/
H & R BLOCK DOLLARS AND SENSE CHALLENGE - Students compete on personal financial knowledge.  This competition uses computerized simulations which are a competition version of the Virtual Business - Personal Finance software. The qualifying rounds are conducted on line.

During the competition, participants will:

· Manage bank accounts, credit and debit cards, bills, credit scores, taxes, insurance, and investing

· Interpret actions, charts and graphs to make strategic financial decisions and optimize net worth

· Post competition scores online to view state, regional, and national rankings

For more detailed information, go to http://www.deca.org/events/66/.
THE STOCK MARKET GAME (SMG) - This is another event that lasts throughout the year, so be sure and sign up early. Participants develop and manage an investment portfolio.  The Stock Market Game is conducted via the Internet and allows DECA members to test their skills against other DECA members in an online competition.  Each participating team manages all aspects of the portfolio including stock selection, buying and selling.  The goal of the competition is to increase the value of the beginning portfolio.  

During the course of the Stock Market Game, participants will:

· Develop investment strategies based on expectations of growth, diversification, and stability

· Attempt to avoid the pitfalls of market decline, mergers, and overextension

Go to http://www.deca.org/events/26/ for more detailed information. 

 

  

    

 

 

 

 

 

